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Apple Industry Analysis
Apple Inc. Company has always been known for its corporate innovative spirit. The company has been able to incorporate in people lives in all technological aspects. Apple is a company that manufactures phones, iPhones, tablets, watches, computers, audio players as well as software. Recently, the company has also launched Apple pay that assists its clients make e-payments using the apple devices. Apple Company has remained relevant in the market for a longer time than its competitors due to its ever evolving technology (Al Kibaida & Nobanee, 2020). The highest sale for Apple has been the Apple iPhone that has unique features to motivate its clients. Besides, Apple has managed to create an image in the market that offers them with the opportunity to impose premium charges on its products, yet, remain relevant. Due to the high prices of its products, the company gains a high profit margin than its competitors. This paper contains a brief description of Apple financial analysis. Apple Company is classified under the technology companies. In the technology companies, three ratios are most considered to describe them in their financial status. Liquidity ratio, financial leverage ratio, and profit ratio are most important in the technology business.
[bookmark: _GoBack]Liquidity ratio portrays how easily a company is able to meet its short term policies, which may include, paying off its creditors. Liquidity ratio is obtained by taking a company’s current assets versus current liabilities. In this case, Apple liquidity ratio is at 1.58, this is according to the current report revealed in the stock exchange market. In comparison, Samsung, another technology company has a liquid ratio of 2.84. The liquidity ratio shows that Apple is in control of its liabilities that its competitor Samsung, which is a positive report.
 Moreover, financial leverage ratio shows if the company is in a position to meet its long term strategies. Leverage ratio is arrived at by comparing the debt position of the company with the equity position. Apple’s leverage ratio has changed over time as it has changed from 0.32 in 2014 to 1.32 in 2019 while its competitor Samsung, reported a leverage ratio of 0.4 in 2019 (Al Kibaida & Nobanee, 2020). Ultimately, the company can be defined by its profit ratio. Apple has increasing reported a high profit ratio than its competitors.  The company recorded a sales ratio of $260.17 billion in 2019. This sales calculates to a profit of $55.25 billion resulting to a return on equity of 55.92% in their 2019 annual report. Compared to its competitor Samsung which recorded a return in equity of 8%, Apple is doing excellently (Yun et al., 2019).
By reading Apple Company’s balance sheet one can conclude that the company is profitable and continues to increase in growth as it develops new innovative projects. Apple is leading among its competitors in terms of the three ratios; liquidity, financial leverage, and profit ratio. However, the ratio are bound to change, thus, it is essential for investors to seek updated information before investing.
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